


For more information, 
or to download other 

helpful printables, go to  
menshinsurance.com.
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Smart Prints
illnesses than men, long term care insurance is 
a must for all women.  I fi nd many husbands 
can be stubborn about talking about long 
term care for themselves, which makes it even 
more imperative that wives (and women in 
general) should go ahead and buy their own 
policy. In the case of a married couple, there is 
a discount even if one spouse doesn’t apply at 
the same time.  

5 Putting off  your insurance needs 
year after year.  As you get older, the 
insurance rates you qualify for are going 

to increase. 	 at’s understandable, right?  And 
yet many women will say, “I’m healthy. I’ll just 
wait to get insurance later.” No one can plan 
for unexpected, sudden changes in health, 
fi nancial need or family dynamics.

So, rather than wait to...
lock in your Long Term Care rates• 
increase or decrease your health plan deduct-• 
ible
or buy a life insurance policy because YOU • 
wish to create something for your kids or a 
charity

...I think the time is now to complete an 
application and get the coverage issued. 

You can always amend, scale back or walk 
away completely from insurance down the 
road, but you need to make sure you have the 
plans in place to give you and your family the 
opportunity to make changes in the future if 
necessary.

6 Not having an insurance agent 
you can talk to without feeling 
pressured.  One of the strengths of 

Mensh Insurance is that we have the same 
needs within our own family as most of our 
clients.  And that means we know what we are 
talking about.  It also means we can help you 
and your family sift through challenges. 

With our independent approach and non-bi-
ased company views, we can lay out the most 
competitive products and walk you through 

the benefi ts and designs that fi t your goals.  We 
don’t have any sales gimmicks or tricks -- only 40+ 
combined years of insurance experience.

We see our clients every day at soccer practice, at 
the grocery store and at our children’s schools.  Our 
goal is to provide a knowledgeable sales person that 
you can talk to comfortably and make smart deci-
sions about your Insurance.  	 at’s not just good 
business, that’s the only way we do business.

If you have questions or concerns -- or just need 
help reading the fi ne print on a policy you already 
have -- just call or e-mail us.  We’ll be happy to 
help.

Be smart about your insurance.  It will make a 
diff erence down the road.  

Danny Mensh is the President of Mensh Insurance 
Company. 
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